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GREAT-WEST

LIFECOne

Agenda
8:15 Welcome David McCarthy
8:20 Lifeco strategy and capabilities Paul Mahon
9:00 U.S. segment (with Q&A) Bob Reynolds, Ed Murphy
9:45 Break
10:00 Europe segment (with Q&A) Arshil Jamal, Bill Kyle, Patrick Burke
10:45 Canada segment (with Q&A) Dave Johnston
11:30 Lifeco financial overview Garry MacNicholas
12:00 Final Q&A All

Closing remarks Paul Mahon

12:30 Lunch with management
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GREAT-WEST

LIFECOne
CAUTIONARY NOTE REGARDING FORWARD-LOOKING INFORMATION

These slides may contain, and in the course of their presentations (in their remarks or in response to questions) representatives of the Company may make, forward-looking
statements. Forward-looking statements include statements that are predictive in nature, depend upon or refer to future events or conditions, or include words such as
"expects"”, "anticipates”, "intends", "plans", "believes"”, "estimates" and other similar expressions or negative versions thereof. These statements may include, without
limitation, statements about the Company's operations, business, financial condition, expected financial performance (including revenues, earnings or growth rates), ongoing
business strategies or prospects, and possible future actions by the Company, including statements made with respect to the expected benefits of acquisitions and
divestitures. Forward-looking statements are based on expectations, forecasts, predictions, projections and conclusions about future events that were current at the time of
the statements and are inherently subject to, among other things, risks, uncertainties and assumptions about the Company, economic factors and the financial services
industry generally, including the insurance and mutual fund industries. They are not guarantees of future performance, and the reader is cautioned that actual events and
results could differ materially from those expressed or implied by forward-looking statements. Material factors and assumptions that were applied in formulating the forward-
looking information contained herein include the assumption that the business and economic conditions affecting the Company’s operations will continue substantially in their
current state, including, without limitation, with respect to customer behaviour, the Company's reputation, market prices for products provided, sales levels, premium income,
fee income, expense levels, mortality experience, morbidity experience, policy lapse rates, reinsurance, arrangements, liquidity requirements, capital requirements, credit
ratings, taxes, inflation, interest and foreign exchange rates, investment values, hedging activities, global equity and capital markets, business competition and other general
economic, political and market factors in North America and internationally. Many of these assumptions are based on factors and events that are not within the control of the
Company and there is no assurance that they will prove to be correct. Other important factors and assumptions that could cause actual results to differ materially from those
contained in forward-looking statements include customer responses to new products, impairments of goodwill and other intangible assets, the Company's ability to execute
strategic plans and changes to strategic plans, technological changes, breaches or failure of information systems and security (including cyber attacks), payments required
under investment products, changes in local and international laws and regulations, changes in accounting policies and the effect of applying future accounting policy
changes, unexpected judicial or regulatory proceedings, catastrophic events, continuity and availability of personnel and third party service providers, the Company's ability
to complete strategic transactions and integrate acquisitions and unplanned material changes to the Company's facilities, customer and employee relations or credit
arrangements. The audience is cautioned that the foregoing list of assumptions and factors is not exhaustive, and there may be other factors listed in other filings with
securities regulators, including factors set out in the Company's 2015 Annual MD&A under "Risk Management and Control Practices” and "Summary of Critical Accounting
Estimates”, which, along with other filings, is available for review at www.sedar.com. The audience is also cautioned to consider these and other factors, uncertainties and
potential events carefully and not to place undue reliance on forward-looking statements. Other than as specifically required by applicable law, the Company does not intend
to update any forward-looking statements whether as a result of new information, future events or otherwise.

CAUTIONARY NOTE REGARDING NON-IFRS FINANCIAL MEASURES
In the course of today’s meetings, representatives of the Company may also, in their remarks or in responses to questions, make reference to non-IFRS financial measures.

Terms by which non-IFRS financial measures are identified include, but are not limited to, “operating earnings”, “constant currency basis”, “premiums and deposits”, “sales”,
“assets under management”, “assets under administration” and other similar expressions. Non-IFRS financial measures are used to provide management and investors with
additional measures of performance to help assess results where no comparable IFRS measure exists. However, non-IFRS financial measures do not have standard
meanings prescribed by IFRS and are not directly comparable to similar measures used by other companies. Please refer to the appropriate reconciliations of these non-

IFRS financial measures to measures prescribed by IFRS.
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GREAT-WEST

LIFECOme

Lifeco strategy & capabilities

Paul Mahon
President & CEO | Great-West Lifeco

Investor Day 2016



GREAT-WEST

Key messages LIFECOwe

Market leadership driven by strong business franchises and brands
« Multi-diversification: by geography, channel and product type

« Experienced and talented management team built through internal development,
acquisitions and targeted recruiting

« History of consistent execution resulting in sustained earnings growth

« Strategies in place to drive growth; balance shifting to organic growth
complemented by acquisitions

« Strong capital base and financial flexibility

nvestor Day | June 2016



Great-West Lifeco Is diversified across geographies,

channels and products

EMPLOYEES

U.S.
Europe
Canada

100%
80%
60%
40%
20%

0%

7,000
4,200
11,300

EUOPE

BY GEOGRAPHY

MARKET REACH

Customers 28M

Advisors 280K

2015 EARNINGS $2.8B

Group /

Wholesale

Inielivaieltizil /

Retall

BY CHANNEL

GREAT-WEST

LIFECOne

SCALE

Benefits paid $22B

AUA $1.2T

Reinsurance
Health Benefits

Asset Mgmt
& Wealth

Annuities

Protsaijer)

BY PRODUCT
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GREAT-WEST

. . LIFECOue
Significant benefits from corporate structure
| € canadatife — 1 rish Life
Great-West Life
AAAAAAAAA G company
| Lgnc{g;fn
g glite
67.4% | GREAT-WEST bod
LIFECOme [ w» GREATWEST
@PRutnam
POWER jl/IINANan Power Financial Corporation relationship
CORPORATION facilitates:
(vestors - Distribution access to IGM platforms
« Shared services with IGM
Ig M AN MACKENZIE
0 Financial investments
00.4% Board composition delivers strong

%) Investment I
B Lvestment el governance and oversight
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A history of delivering strong returns for our TIFEC Ose
shareholders

Operating Earnings C$M Empower
$3,000 - launch 25%
Putnam
$2,500 - Irish Life

20%

$2,000 -
15%
Canada Life 0
$1,500 -
10%
$1,000 - TSR: 9%
London Life I I . . .

5500 TSR: 6% 5%
VBl B EEEEEEE N

TSR: 16%
$- I N N N D D D N D BN N N N EE EE E . 0%

1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

mmEarnings ROE
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A differentiated business model driving stable, TIFEC Ose
sustained growth

COMPETITIVE DIFFERENTIATORS

Advice channel Underwriting and Disciplined Expense
commitment risk management iInvestment, M&A management

Leadership in
markets where we
operate

DISCIPLINED FOCUS ON MARKET OPPORTUNITIES

Investor Day | June 2016

Developed Strong regulatory Industry.
economies frameworks consolidation




Culture and focus are shifting

Growth and
value creation

Productivity
focus

Technology

Organizational
orientation

Investor Day | June 2016

FROM

Acquisition, synergy harvesting and
expense containment

Expense management; operational
excellence

Invest in support of business processes
and efficiencies

Regional, line of business and product
focus

»

GREAT-WEST

LIFECOne

T0

Customer acquisition and retention through
service excellence / differentiation

Competitive unit costs, continuous
improvement and strategic investment

Invest in digital connections, data analytics
and process excellence

Collaboration across regions and business
lines; outward customer / market focus




GREAT-WEST

Growth strategy LIFECOwe

» Strengthen positions in targeted regions: Canada, U.S. and Europe, each with market
specific strategies

Manage and

extend the « Maintain balanced portfolio: Insurance, Asset Management and Retirement

cors » Leverage strong brands, diverse products and substantial customer base to cross-sell

and grow businesses

« Build innovative technology solutions to enable advisors and anticipate our customers’
Innovate to needs

accelerate

o » Leverage analytics to penetrate and expand customer base
grow

» Elevate customer experience with omni-channel marketing and digital differentiation

Maintain
disciplined « Deploy strong M&A capabilities to complement organic growth strategy

capital « Consistently grow our dividend commensurate with earnings growth and capital needs
deployment

Investor Day | June 2016




Leveraging global strengths and capabilities to drive TIFEC Obe
growth

Protection

Depth of insurance expertise across life, health, wealth and retirement
[ ] [ ]

Asset management

Diversity of platforms, investment styles, products and global reach
[ ] [ ]

Retirement solutions

Scale and breadth of member offerings and experiences across our markets
[ ] [ ]

Customer and advice channels
Innovation to better engage customers and advisors, leveraging digital and analytics

=1

Protect and extend Invest for significant organic growth
leadership positions through and take advantage of
organic growth consolidation opportunities

iU ELEU NG HOWINNEVEIAYING
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GREAT-WEST

Protection: a well-established, global portfolio LIFECO-

Group life and
Life insurance health benefits

Critical illness Investment
insurance guarantees
Disability
insurance Annuities
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Protection: delivering on promises for over 28 million TIFEC One
customer relationships

$86B in benefits paid to clients $1 1B in benefits paid to clients $398 In benefits paid to clients

 $2B life insurance benefits to 40K  $800M life insurance benefits to 4K e« $1.1B life insurance benefits to 14K
families families families

e 50M claims for more than $4B in e $50M disability benefits e $270M health benefits

health and dental benefits . - :
e $250M annuity payments e $200M disability benefits

* $1.6B disability benefits

* $2.3B annuity payments
e $800M annuity payments

* In addition, $1.2B participating Y
policy owner dividends QV Q

Investor Day | June 2016




GREAT-WEST

Asset management: diverse platforms managing $650B+ LIFECO-

(©9) QGLC e

Great-VT\HlEest Life
$101B “reat -dgoritn

REALTY
ADVISORS ~ $10B

$109B <> GREAT-WEST

FINANCIAL

Retall
Customers

Setanta si3s

ASSET MANAGEMENT

$1528 @ Putnam

INVESTMENTS

Institutional

Noylol % PANAGORA S ﬂ Irish Life $308B

Investment Managers

=\

$99B ( ~ Canadalife

Investments

Note: In Canadian dollars, at Dec. 31, 2015
$50B of total sub-contracted to external managers. Canada Life Investments also includes funds managed by Isle of Man.
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Asset management: distribution and
across countries and brands

[ @ @
&% PANAGORA O O O
i lrishlife @ ® e
Qocc @ O
Setanta O @
ADVSOfS ®
<> GREAT-WEST O

IIIIIIIII

)

. Canadalife ‘

Investments
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collaboration TIFEC Obe

« Actively promoting product offerings
across platforms

* Recent developments:

 lIrish Life Investment Managers (ILIM)
sold through Empower Retirement

« Setanta through GLC

« PanAgora through
Canada Life Investments

* Putnam through ILIM




GREAT-WEST

Putnam: focused on reaching scale in a challenging LIFEC One
environment

Strong investment track record

Putnam investment
and distribution

Substantial flows into alternatives

capabilities are PanAgora, a highly rated institutional platform

strong

Industry-leading distribution capabilities

Howkevter, the o Strong AUM and revenue growth at Putnam stalled with the market in 2015
marke

environment IS
difficult

o Active management in net outflows across industry
o New active products competing with low-cost beta on risk-adjusted returns

Achieving scale « Continue to position Putnam with high-quality and relevant products
remains our « Continue to build distribution with platforms, RIAs and DC Investment Only
primary objective « Achieving scale through acquisition is a priority
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Retirement: a global growth priority

THE

Great-West Life

ASSURANCE % COMPANY

Enhancing sponsor and participant
offerings to protect and grow
existing relationships and build
new ones

V
e

EMPOWER

RETIREMENT

Driving further scale and delivering
revenue and cost synergies from
integration to enhance the
participant experience at

GREAT-WEST

LIFECOne

ﬂ Irish Life
EUOPE

Building on solid foundations,
positioning Irish Life Empower as
the Irish pension provider and
retirement advisor of choice

Empower Retirement

» Deepening and broadening relationships with existing participants and their families
Driving common « Assist with retirement and the transition from planning to enjoying retirement
strategies across Lifeco * Innovate on platforms and tools to improve participant experiences

» Leveraging group asset management capabilities to drive AUM growth

» Improving asset rollover retention as participants transition out of plans

Investor Day | June 2016




GREAT-WEST

Digitally connecting to customers and advisors LIFECOwe
Suraps
Ir;t:lji\\//iigeudal Group Putnam Empower UK. Ireland Germany

(&) ) |

Key digital
strategies

Digitally connect

to advisors and . . . . . . .

customers

AT I S

Cross-sell to

group insurance O O O

customers

Target marketing

using customer / O O O O O O

advisor analytics

Use social media
to drive advisor
productivity
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M&A: a core competency and key element of our TIFECOxe
growth strategy

M&A strategy

Actively prospecting

* Bolt-on or transformational

o « Asset management
Acquisition targets

« Consolidation in the U.S. retirement marketplace

« U.K. business extension

: C . « EXxperienced due diligence and integration teams
Execution discipline

* Rigorous internal review process

» Accretive to earnings and margin

Significant capacity supported by strong MCCSR, Lifeco cash, leverage ratio
In the mid-20s, receptive equity and debt markets

Investor Day | June 2016




GREAT-WEST

M&A scorecard: strong track record of value creation LIFECOne

RETIREMENT

NNNNNNNNNNN

=2 ife € cCanadalife @ Putnam ﬂ [AshTite EMPOWER
> JP Morgan RPS

Strategic acquisition v v v v v
v
v
v

Integration ongoing

New products / services
New customer segments

Synergies target achieved

v
v
New distribution channels v
v
v

EPS accretive Integration ongoing

Integration ongoing

LCLLLCL AL

ROE target achieved 4

Earni 1996 2015
arnings
s 2o
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Well positioned for future growth

Strong

performance

VWEII=
POSIHENEC
gejreielie)
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Stability of businesses
Conservative approach

Sustained earnings growth

Market leadership
Multi-diversification

Significant growth opportunities

Deep
management
team

Financial
strength

GREAT-WEST

LIFECOne

In-depth experience and
industry knowledge

M&A skill set

Strong capital position

Strong MCCSR

Low leverage




GREAT-WEST

Opportunities for growth LIFECOue

Potential for

s _ Grow scale in asset management to leverage investments
acquisitions in

the U.S.

Actively participate in consolidation of retirement market

Broaden .
European
product offering

Assess opportunities for broader participation in the U.K. market

« Leverage current evolution in retirement income space

Target new - Technology and analytics to better meet customer needs
market segments

in Canada  Digital investments to enable advisors and reach under-served markets

Further leverage
current Lifeco « Asset management (e.g., ILIM wins mandate through GWF)

capabilities « Retirement income (e.g., Empower in Ireland)
across markets

Investor Day | June 2016




GREAT-WEST

LIFECOne

Agenda
8:15 Welcome David McCarthy
8:20 Lifeco strategy and capabilities Paul Mahon
9:00 U.S. segment (with Q&A) Bob Reynolds, Ed Murphy
9:45 Break
10:00 Europe segment (with Q&A) Arshil Jamal, Bill Kyle, Patrick Burke
10:45 Canada segment (with Q&A) Dave Johnston
11:30 Lifeco financial overview Garry MacNicholas
12:00 Final Q&A All

Closing remarks Paul Mahon

12:30 Lunch with management
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GREAT-WEST

LIFECOme

U.S. overview

Robert Reynolds
President & CEO | Great-West Lifeco U.S.

Investor Day 2016



GREAT-WEST

Key messages LIFECOwe

 Significant growth opportunity in U.S. investment and retirement markets
« Strong emphasis on technology and digital leadership to drive organic growth

Great-West Financial / Empower Retirement

« Grow market share while completing integration
« Continue to win in the market and secure key endorsements from advisors and sponsors
* Increase scale through industry consolidation

Putnam

» Superior investment performance and high quality products

« Development of non-traditional products has improved AUM, net flows,
and is driving revenue over last 8 years

 Distribution capabilities are market leading and a key strength
* Focus is on gaining scale

Investor Day | June 2016




GREAT-WEST

Large and growing U.S. investment and retirement markets /O~

U.S. retirement market U.S. mutual fund market

~$24T opportunity ~$18T opportunity
CAGR CAGR
2015-2019 2015-2019
Public Defined Benefit? 2.9% Money Market 3.0%
Public Defined 7.1%
Contribution?
Equit
Individual Retirement 9.0% quity 7.0%
Accounts (IRA)
Private DB! 5810 1.4% = 5ot
Bond <0 .070
Pri DC1 $4.8 5.0% et
r|Vate | Balanced_‘m 81%
5.8% 6.1%

1. Includes 401K Plans, MM purchases, Profit Sharing Plans, Keoghs, and Taft Hartley plans and Private DB includes single and multiple employer plans
2. Includes Thrift Savings Plans, 457, and Other Government plans
Note: Figures in USD

Sources: ICI, Strategic Insight/SIMFUND, Federal Reserve, US Census, Cerulli Associates. The Cerulli Report, Global Markets 2015, p 88
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GREAT-WEST

Great-West Financial: well-positioned in retirement markets LIFECO-

A

Business Retirement:

Sifer & annuity: ASSEtmanagement:
« 2d |argest record-keeper; » Aleading provider of « $89B in Great-West
8M participants executive benefits and Financial AUM or Managed
Scale single premium life Accounts
insurance, distributed via
non-traditional channels
» Defined Contribution record- -« Life insurance, annuities, * Internally managed and
_ keeping and administration and executive benefits sub-advised Mutual Funds,
Offering . |ngividual retirement (BOLI/COLI) General Account, Trusts,
acCoUnts and Managed Accounts

» Brokers/advisors and RIAs « Banks, independent broker ¢ Distributed through

» 3rd party administrators dealers and RIAs Empower and Individual
 Direct * Direct

Note: AUM as of Mar. 31, 2016; figures in USD
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GREAT-WEST

Putnam: globally diversified asset manager with $146 AUM ~ MHFECO~

Putnam

INVESTMENTS

Business MutualfEunds institutional Institutional
Scale « $71B AUM » $37B AUM » $38B AUM

« 158K advisors » 75 clients worldwide » 150+ clients worldwide

« 80+ mutual funds « 50 institutional strategies * Quantitative investment

« Fundamental approach on « Traditional and alternative capabilities across global

: research and proactive view investments regions, risk levels and
Offering "5 asset classes

« Maneuver in Markets
strategy

» Brokerage firms and » Consultants « 30+ Top 500 plans; largest
registered investment . Corporations, government Institutional AUM pools

Distributi advisors (RIAs) sovereign wealth globally
Istribution -, Fund Visualizer and Advisor DC investment only * Consultants

Tech Tips - Corporations, government,

sovereign wealth
Note: AUM as of Mar, 31, 2016; figures in USD
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GREAT-WEST

Putnam’s journey since 2007 LIFECOx-

Revitalize investment

Transformed 5-year investment performance from 4% quartile in 2007 to top
performance guartile beginning in 2013

Launch innovative « Focus has been on developing both traditional and non-traditional strategies to
new products address changing market needs

Refresh the brand « Industry thought leadership and increased digital presence

Develop tools
e BT [alel[oeIER( N + Technological advances to drive distribution: Fund Visualizer, Advisor Tech Tips
enhance distribution

Deliver post-
acquisition expense
synergies

« Headcount reduction of 29% since 2008 to deliver expense improvement and
allow for investments in distribution and investment management

Investor Day | June 2016




GREAT-WEST

Putnam: major transformation achieved in a LIFEC One
challenging environment

Leading capabilities; investment,

product and distribution strengths

Challenging markets; industry evolution

heavily impacting asset managers

Delivered strong investment performance
track record

Built industry leading distribution and
marketing

Renewed product shelf with industry-leading
innovation

Passive net flows have been strong and
stable

Hangover from 2008 financial crisis
Active management is cyclical; shifting

toward alternatives, specialty actives and
multi-asset

Focus is on continued strong performance to drive
organic gains and acquiring for scale
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Investment performance results

Barron’s Mutual Fund Ranking — Rolling 5 Year Performance

2007 2008 2009 2010 2011 2012 2013 2014
0 4
10 -
20 -
30 +
40 +
50 -
60 -
70 -

OX -
/2 O\‘
6

mmm Barron's Total Funds ® - Putnam Ranking

# of Fund
Families 61 53 54 53 53 53 55 55

in survey

Source: Barron’s
Note: Figures in USD
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LIFECOne

2015

58




GREAT-WEST

External assessment of Putnam’s distribution LIFEC One
capabilities

: Assessment
Categories

| Belowaverage
1 Diagnostic and aspiration-setting * A 0
2 Channel prioritization ‘ A ’
3 Platfo_rm prioritization and key account . A N
planning
4 Product prioritization ‘ A ’
5 Advanced analytics and digitization ‘ A ’
6 Differentiated sales and service model ¢ A *

7  Talent management and “Sales DNA”
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GREAT-WEST

Renewal of shelf, with an emphasis on non-traditional LIFEC O

Traditional Strategies Alternative Strategies

. U.S. Large Cap Value U.S. Large Cap Core U.S. Large Cap Growth
Eq u Ity U.S. Multi-Cap Value U.S. Large Cap - Research U.S. Multi-Cap Growth
U.S. Small Cap Value U.S. Multi-Cap Core U.S. Small Cap Growth Low Volatility
International Value U.S. Small Cap Core International Growth Strategic Volatility Equity Spectrum
International Core Emerging Market Select US Equity (HF) Sector Equity Long/Short
International Small Cap Core Asia Pac (ex-Japan) Select Global (HF)
Global Core Strategic Long/ Short (HF)

Global Dividend
Global Sectors
European Core Equity

Fixed Money Market Core Bond Bank Loans Core Plus Short Duration
Government Money Market* Investment Grade Credit Convertibles Securities Core Global Absolute Return 100
|nCOme Agency MBS Global Credit High yield: U.S., Europe, Global Emerging Markets Debt  Absolute Return 300
Global Government State Tax Exempt Tax Exempt Fixed Income U.S. Government Diversified Income Trust
Tax Free High Yield Global Income Fixed Income Global Alpha

Emerging Markets Income Fixed Income Global Alpha Plus
Dedicated Mortgage
Mortgage Opportunities
Fixed Income Opportunities (HF)

MU |t| _ Dynamic Asset Allocation: Conserv.  Dynamic Asset Allocation: Balanced Dynamic Asset Allocation: GrowthTotal Return Absolute Return 500
George Putnam Dynamic Risk Allocation Absolute Return 700
Asset Retirement Advantage Retirement Ready Retirement Income Lifestyle 1,2,3
Capital Spectrum
New / repositioned funds Multi-Asset Absolute Return ||
2008-2015 Multi-Asset Absolute Return

Multi-Asset Portable Alpha

Benchmark oriented Non-Benchmark oriented

* Expected to launch Jun. 2016
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Putnam mutual fund flows demonstrate focus on TIFEC One
alternatives versus traditional

Yearly gross sales ($B) 18.8

50 26
2.7
] 0.3
H2 2008 2009 2010 2011 2012 2013 2014 2015

B Traditional
I Alternative

Yearly net flows ($B)

3.4
0.3 0.3
i B 15
3.9 o 3.3 3.1 4.0

_6.6 _5.4

H2 2008 2009 2010 2011 2012 2013 2014 2015

Note: Figures in USD
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GREAT-WEST

Since 2007 we have narrowed / reversed the growth gap LIFECO--

Annual AUM growth — retail mutual funds

40%
30%

20%
10% O\&
0%

\V
-10% §8

-20%

-30% Positive Putnam growth

-40% Il Putnam growth above active managers?
-50%

-60%

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

-O-Putnam -O-Active Manager?

1. All funds except low-cost core
Note: excludes money market
SimFund; ICI
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GREAT-WEST

Net flows into active and passive mutual funds and ETFs ~ MHFECO™

500 m Equity Active = Fl Active m Equity Passive = Fl Passive —

400 =

300

200

I
100 l

-100

-200 -

-300

1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

Note: Passive includes all ETFs and Index mutual funds
Source: SimFund; Figures in USD
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GREAT-WEST

Putnam ending AUM LIFECOne

$158
$150 $148 $146
m PanAgora 11 $121 s117 $128 a8
m [nstitutional
DC Investment Only 20)
m Retail 15

2009 2010 2011 2012 2013 2014 2015 YTD 3/16

Average AUM ($B)  $106 $116 $123  $123 $138 $155 $155 $141

Note: Figures in USD
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GREAT-WEST

Putnam: scale is our priority LIFECOxe

« Acquire for scale and complementary capabilities

« Continue to drive key internal organic priorities:
* Investments
* Products
* Distribution

« Technology and digital leadership

Investor Day | June 2016



GREAT-WEST

LIFECOme

Empower Retirement

Ed Murphy
President | Empower Retirement

Investor Day 2016



GREAT-WEST

Key messages LIFECOwe

« Launched brand in 2014, integration of three existing businesses
 Investing in Empower to drive integration, growth and efficiencies
« Strong emphasis on technology and digital leadership

« Scale matters: #2 in participants and #3 in AUA

The brand “‘EMPOWER Retirement” reflects
our spirit of innovation and conveys the

EMPOWER importance we place on giving individuals

RETIREMENT™ control of their financial future

Investor Day | June 2016



Empower value proposition

Value Proposition

Modern, proprietary
recordkeeping system

A focus on monthly income
in retirement

Personalized communication
that drives action

A design centered on total
retirement

Tools to measure results and
guide plan decisions

Building a preeminent brand

Digital, PR, social media and
focused sports sponsorships

* More than 7M impressions on
social media

e NFL: Reach 1 in 7 Americans

 PGA: Opportunity to connect
with 55M Americans

v @ vod@d

GREAT-WEST

LIFECOne

RETIREMENT EXPERIENCE
%

EMPOWER
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Empower Retirement. combining experience, TIFEC One
scale and innovation

Participants

Core 401(k) < $50M 7.5% 1.5M
Large 401(k) $50M to $500M 6.8% 538K
Assets
- Mega 401(k) > $500M 6.2% 1.8M
Participants
Nonprofit/403(b) 3.5% 562K
e
Government 37.5% 2.5M
Institutional -- 1.0M
Rollover/IRA -- 89K

1. Sources: Spectrem 401(k) PPT share, 2014; PLANSPONSOR 403(b) guide PPT share, 2014; govt RFP analysis, asset
share, 2013; Q1 2016 Ending Empower participants and assumed 2% overall growth in the market; Figures in USD
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GREAT-WEST

Empower growth driven by multi-pronged, multi-year TIFEC Ose
strategies

- Migrate J.P. Morgan Retirement Plan Services
Integration business to EASY platform
- Drive superior client service

Retain revenue and
reduce expenses

Build brand

Grow our participant experience

Invest in technology infrastructure to ensure scalability
Fully leverage proprietary asset management platforms

- Improve efficiency of key high-volume processes
Efficiencies -+ Move from print to digital
- Leverage our site in Bangalore, India

Manage expense
growth

« Targeting to attain 10M+ participants over next 3-4 years through organic growth
« Drive a 30% increase in our AUM penetration over same time period
« Achieve annual savings of pretax $40-50M in 3-4 years

Investor Day | June 2016




GREAT-WEST

Executing integration plan LIFECOxe

3 broad programs Integration waves Focused effort
- Systems and - After validating - Technology
infrastructure . and testing system .
. @ functionality @ > ORIl

Client migration Product

Empower organization :
P J Project management

Initial waves of J.P. Morgan RPS clients successfully completed as of May 2016
Completion of remaining waves expected by Q1 2017
Next Gen participant website rolled out for new clients October 2015

Overall revenue retention strong
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Innovation delivers a compelling participant experience

66~
My Estimated Retirement Income .

Taylor Smith R $2,254
My S o St umbo ¢ -
I fo—
575 °'
- —
-

My Powrs m (™ —
9 B

Focus on monthly income

Health Cost Estimator

Top peer comparison

Managed accounts with
guaranteed income

* Single-click enrollment

Pre-2015

Fully integrated health
spending account
(HSA)

Dynamic target date

Account aggregation in
Income forecast

Text updates

Tools for optimizing
benefit dollars and
cash flow

e i e ot o, e

GREAT-WEST

LIFECOne

Add a Base Pay contribution
ST Il COMAT DRNON 10 DE UM AL &l JP0uCIRD MO yOuR PayChock

© Mazimize wihe (RS Wil in 2016 Dy comributng 11.9%6%

iy O TN RS 2018 Contrbulicn Limi $18,000.00
11.96% ' :
W
$H00.00 por pay paniod
Mamimire Me Always - Modity my coniribution
i ¥l By T i ]

Did you want tochat?

If you need additional help.
Your Empower service
team s ready to help

@

e Smart Chat

« Expanded match maximizer

 Social security optimizer

Future
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GREAT-WEST

The digital experience for our plan participants LIFECOre

An experience proven to drive higher savings rates

Our approach has Key features motivate
generated results even higher savings rates

O . Health cost estimator “How do | compare?”
O of participants change

their deferral rate

1 8 % is the average deferral

rate increase

Before After Before After

Based on participant website usage data for the period Jan. 1, 2013 - May 30, 2015 users are defined as participants who logged on to the website and moved the deferral rate slider at least once.
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GREAT-WEST

Endorsements from advisors and sponsors LIFRCO-
PLANADVISER survey 35K+ retirement plans, 11K relationships with
advisers and consultants across all segments of the

Best performing provider retirement plan market
» #1in 6 of 10 leading categories

» Top three in remaining four categories

Empower named 2015

Strong traction from 2014 Retirement Leader. of the

- #1 value-added advisor services (from #3) Year: at the Mutual Fund
aturin « #2 best service, large (from #3) Industry Awards
@ » #3 best service, mega (from outside top 10)

Maintained #1 rankings: best service (micro &
small); best wholesalers; best fee structure for
advisers; and best value for price

“Empower Retirement emerges as the
provider that 401.(k) plan Spensors
attribute most with providing good

| value for the money.”
» #1 among top 10 DC providers
« #2 among all DC providers - Cogent Reports, 2016

61 Best-in-class awards

Cogent Reports 2016 Retirement Planscape®, a Cogent Reports™ study by Market Strategies International
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GREAT-WEST

Impressive sales wins LIFECOme

Sales ($B)

20.0 Strong sales and retention momentum:

State of Washington ¢ New Jersey Transit ¢
New Hampshire e lllinois Tool Works «
International Paper ¢ Staples ¢ Viacom

¢ Indiana University Health ¢« CSX « National
Association of Auto Dealers ¢« WestRock

Q4 14 Q115 Q2 15 Q315 Q4 15 Q1 16

Total ending participants (M)

81 Results through May

e 76 Funded and committed sales $27B
New participants 241K
Current pipeline >$490B

Q4 14 Q115 Q2 15 Q315 Q4 15 Q1 16
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Empower is poised for growth from further industry TIFEC Ose
consolidation

U.S. DC Recordkeeping participants (M) Scale is an advantage

1 94M _ _
0 * $6.1T recordkeeping AUA = opportunity
90 .

0 o for top companies
70 ——  Rollover capture
60

Vangquard Groug o .
>0 B ncioal - Distribution efficiency
40 Voya

G —_—
30 on Hewi .
. Empower EMPOWER Income products

L 2"d largest b

10 Fidelity partici?oantsy « Asset management platform and managed
0 accounts

2015 Participants

Source: 2015 P&l Rankings
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Priorities moving forward LIFECOs<

Complete our integration effort
Successfully roll out our participant experience

Integration . .
Integrate our values into everything we do
Continue building the Empower brand
Continue to lead share of sales

e - Increase sales of proprietary products

Consider additional acquisitions to leverage scale and
efficiencies

Leverage platform investment
Efficiencies - Manage cost
Capture scale benefits

WIN TOGETHER
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GREAT-WEST

Key messages LIFECOwe

 Significant growth opportunity in U.S. investment and retirement markets
« Strong emphasis on technology and digital leadership to drive organic growth

Great-West Financial / Empower Retirement

« Grow market share while completing integration
« Continue to win in the market and secure key endorsements from advisors and sponsors
* Increase scale through industry consolidation

Putnam

» Superior investment performance and high quality products

« Development of non-traditional products has improved AUM, net flows,
and is driving revenue over last 8 years

 Distribution capabilities are market leading and a key strength
* Focus is on gaining scale

Investor Day | June 2016
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LIFECOmxe
GREAT-WEST

LIFECOnc

Investor Day 2016

Burlding on"ourSTRENGTHS.

Investing In our FUTURE.

London . .. ——
Great CostLife 125%_ % Life @ Canadalife ﬂ Irish Life ‘:"GREAT"!.\N’,,E?I @E&!Enﬂm EMPOWER




GREAT-WEST

LIFECOne

Agenda
8:15 Welcome David McCarthy
8:20 Lifeco strategy and capabilities Paul Mahon
9:00 U.S. segment (with Q&A) Bob Reynolds, Ed Murphy
9:45 Break
10:00 Europe segment (with Q&A) Arshil Jamal, Bill Kyle, Patrick Burke
10:45 Canada segment (with Q&A) Dave Johnston
11:30 Lifeco financial overview Garry MacNicholas
12:00 Final Q&A All

Closing remarks Paul Mahon

12:30 Lunch with management
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GREAT-WEST

LIFECOme

Europe & Reinsurance

Arshil Jamal
President & COQ | Europe & Reinsurance

Investor Day 2016



Europe & Reinsurance overview

Scale
AUM $238B
Employees 4.2K

GREAT-WEST

LIFECOne

Ireland Germany Reinsurance

« #1 Group Risk provider

 Strong position in retail
payout annuities

» Leading life insurance
single premium investment
provider

» Growing presence in the
broader retirement income
market

Investor Day | June 2016

* Pension, investment
savings and protection
products

» #1 in Retail and Corporate

* lIrish Life Investment
Managers (ILIM) is the #1
institutional manager with
€53B AUM

« Pension (including lifetime
GMWAB) and individual
protection products

» Leading position for unit
linked products sold
through brokers

e Traditional and Structured

Life, Payout Annuity and
Property Catastrophe

A diversified portfolio
written to 3" party
insurance companies,
predominantly in the U.S.
and Europe




GREAT-WEST

- LIFECOne
U.K. overview
£37B AUA | 3.4M Customers | 1,100 Employees
Group Risk Payout Annuity Wealth Management
« Life Insurance, Disability « Payout annuities sold to Drawdown Accumulation
Income and Critical Iliness provide lifetime retirement products products
benefits income
- : i th « Full range of drawdown » Leading provider of
7 LUEle winning ’ Topk3 SR Rl E products to provide for investment contracts for
#1 Group provider LG retirement income estate planning
* Market share * Market recovery with

. q f ¢ * New market with projected * Full range of mutual funds
E;%E(:teb azsosze?fs OWs 0 asset flows of £35B+ by drawing on broader asset
by 2023 management capabilities

e 23% Premium
o« 249% Lives
« 31% Plans

- - - -

Legislative changes Payout annuity market  Legislative changes and Maintain and build out
driving growth in recovery post demographics driving niche capabilities
penetration legislative changes opportunities
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U.K. Group Risk: investment in digital to drive growth

Legislative changes driving

growth opportunities

« Pensions auto-enrolment legislation
» Target market of 1.8M employers
* Enrolment deadline 2017
« Significant opportunity to cross-sell group risk as
part of auto enrolment

e Our Simply CLASS proposition is well positioned to
help us capture this opportunity

Investor Day | June 2016

GREAT-WEST

Investing in digital to support growth in less
penetrated, higher-margin smaller employer
market

« CLASS is our pioneering, scalable online group

insurance platform
« Administering 3x as many plans as our next digital
competitor
» Digital user interface
* e-renewals
* e-reporting
« Simply CLASS developed for small employers
<50 lives

« Based on CLASS platform, requires less information
and results in set up in under 5 minutes

LIFECOne



GREAT-WEST

U.K. Payout Annuity: forecast to recover LIFECOwe

Retirement income market to triple by 2023 to £45B, with £10B expected to annuitize

U.K. retail annuity market flow (£B) Growth opportunities

£14 - * Retail annuities
£12 - Legislative « Top 3 player in open market annuities
£10 | change 10 « Strong underwriting and investment experience
£8 « Attractive margins
£6 1  Bulk annuities (de-risking of DB plans)
£4 - « Focus on in-payment annuities
£2 - » Leveraging existing longevity and investment
capabilit
£0 - Peniy
2013 2014 2015 J\?a"t"segf] « Proven track record with disciplined approach to
Estimate opportunities
2023
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U.K. Wealth Management: opportunity in new TIFEC Ose
retirement market

Drawdown products market forecast to reach £35B by 2023

Flexible and low cost product options

« CanRetire launched in April 2015 offering clients access to a
full range of retirement income options

« Enhancing online capability for customers and advisors

Comprehensive investment fund offering

Understanding

Fund Centre
Diversification | i

UK Property
investment
€ Conadalife| e, v ,...:: \M‘NNER ‘20-\ é

pwards

(, Canada Life

Investor Day | June 2016




U.K. Wealth Management: providing world-class TIFECOxe
technical support

Advisor focus Q@Q\al Aq[»{p

« Advisors seeking support to promote more complex Q Q
pension options e o
A o
« Achieved position as leading life insurance single @
premium investment provider by supporting advisers CZ"AWA““%
2 6 6 6.6 &

Award winning service 2012-2015

« Consistent award-winning advisor service

WINNER

* Recognized for industry leading ICAN technical advisor = FIV

OUR DEDICATED TEAM

IS MADE UP OF
@ INDUSTRY

SPECIALISTS

Investment Life & Pensions

Moneyfacts

support

Award 2011-2015

Technical Best Tax and Estate Planning

Services Solutions Provider
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GREAT-WEST

Germany: positioned for growth post-Solvency |l LIFECO

» Market shifting from participating to
unit linked (segregated fund) products

e Canada Life holds 15% share of
broker unit linked market

» Opportunity to capture share of high
growth unit linked market including
small case pension

CHARTA-
2015 Qualitatsindex

SEHR GUT
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GREAT-WEST

Germany’s unit linked market is undergoing significant LIFEC Oe

growth
German market historically dominated by products with guarantees;
Solvency Il driving a shift to unit linked products
Annual market growth
2% 13.6% -
- Canada Life
_ 0) -
10% 6.2% 6.8% positioned to
0% | p— L achieve high growth
-2.3%
-10% A -6.4% 2015 sales are +57%
-20% - 16.6% vs 2013
2013 2014 2015

m Traditional with profit Unit linked

Source: GDV New Business Statistics
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GREAT-WEST

Reinsurance division LIFECOx

 Portfolio assumed from 3 party insurers

2015 earnings C$313M

« Assume risk from companies based in the U.S.,
U.K., France, Germany, Switzerland, Spain,
Portugal, Sweden, Italy, Netherlands and

Bermuda
Property
Catastrophe
. . . . . 0
- Provides diversification for Lifeco £ Structured
Life
« Delivers internal reinsurance opportunities for 37%
Lifeco’s direct insurance operations oL
ANNUILY,
‘_IEQ)‘)@J

» Generates strong earnings and attractive ROE

Traditional

Life
24%
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GREAT-WEST

LIFECOme

Irish Life Group

Bill Kyle
President & CEO

Investor Day 2016



GREAT-WEST

. . . LIFECOxe
Irish Life Group overview
€64B AUA | 1M+ Customers | 2,300 Employees
Retail Corporate Investments Associates
Individual pensions, Group pensions, Irish Life Investment Cornmarket
protection and investments protection and payout Manager (ILIM): €53B (Affinity broker, 100%)
annuities assets
« #1 market share « |IPSI (3" party
* #1 market share S RISl administration, 100%)
« €219M sales « €8B+ direct flows in
« €206M sales 2015 * GloHealth
* 650K customers (Health insurance, 49%)
* 605K customers « Setanta: €8B AUM
» Broad distribution: « Allianz Ireland (P&C, 30%)
e Bancassurance:  Canada Life Investments:
4 of 5 biggest banks €4.5B general account
assets

» #1 broker provider
« Direct
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GREAT-WEST

Retail strategy LIFECOwe

‘Best guide for Irish lives’

Customers

Largest Irish insurer, focusing on
mass affluent and affluent
customer segments

-

Broad and deep product shelf,
focusing on protection, pensions
and retail funds

P

Distribution

Strong multi-channel presence:
bancassurance,
brokers, direct

-

« Deepen customer insight with
GloHealth and Irish Life data

« Best positioned for growth
with customers €50K to €1M
Investable wealth

* Introduce innovative products
that deliver higher value and
sustainable profits

 MAPS investment funds
* One Plan protection

* Maintain multi-channel
participation

» Accelerate growth in
bancassurance

» Restructure less profitable
direct channel

Invest in digitalization to deliver operational efficiencies, service improvements and cross-selling

Investor Day | June 2016




GREAT-WEST

Corporate Business strategy LIFECOxe

‘Help employees build a better financial future’

All employees in Ireland « DC Pensions Direct, including
« Income in Retirement direct-to-employee

« Group Protection « Employee benefits
consultants

» Corporate brokers
« Cornmarket

- P -

« Geographic adjacencies

* Increase rollover capture at » Significantly grow health « Target U.K. public sector with
retirement insurance market share Cornmarket

* Cross sell health to corporate « Expand DC offering through « Enhance Direct capabilities
business customers Empower platform

Continue to reduce unit costs through productivity and efficiency improvements

Leverage technology and customer intelligence tools to cross sell and

respond to increasing service expectations of plan sponsors and employees
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GREAT-WEST

Health insurance LIFECO-
Combining two health insurers and leveraging Irish Life brand and .‘ Glok
. Aviva = GloHealth
resources creates a powerful new player with 21% market share Clearly Great Cover

Health insurance from Aviva

100%

I
60% -
40% -

20% A

0% -
2008

Market Share

2010

2012

2014

m VHI Healthcare = Laya Healthcare m Aviva Health

m GloHealth

Investor Day | June 2016

Others

Access to growing market

Further enables direct sales capabilities
through use of digital

Provides access to younger market
segment

Significant cross sell opportunities

Earnings accretive with expected
synergies of €16M




GREAT-WEST

Irish Life brand LIFECOxe
‘We know Irish life,

Each division we are Irish Life’
separately branded e _ _ _
m ‘Healthy clubs’ initiative Irish Life MAPS, protection

> 4 with GAA & pensions campaigns
- - . One brand strategy
.I 1} | Investment agreed

— 1 Managers
Irish Life

- il Irish Life

H
L Irish Life Corporate Business l

Sep 2014
Positive trajectory since 2013 Momentum continues to build
Impro.ved brand preference 2013 2015 _ o
ranking for protec;té(r)];z;l?]g #3 1# . Ilorlljsrk(th;fels preferred brand for next

« Brand preference for pensions and

Improved corporate +2 7 positions protection now 2x the nearest competitor
reputation ranking
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GREAT-WEST

LIFECOme

Irish Life Investment Managers

Patrick Burke
Managing Director

Investor Day 2016
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Irish Life Investment Managers (ILIM) Overview LIFECO

€53B AUM | 48% Domestic market share
Solutions Asset management Distribution
» Solutions-based * Quant » Broad client
business model . Indexed diversification
- Multi-asset, multi- v e lueets ) Iéﬁter?]?tl)r;zt;tutlonal
strategy funds a key « Alternatives
competitive advantage - Commercial real estate * Platform provider for

majority of domestic
distributors

- Distribution enhanced by A’ rated

excellence in operational
flexibility

The investment hub of the Irish Life Group
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GREAT-WEST

Continuous evolution enabling commercial success LIFECOx

ILIM became the Irish leader by continuously developing our capabilities to meet evolving
market trends and client requirements

AUM (€B) IFRS profits (€M)
607 Growth of indexation Expansion of quant 25
and LDI and alternatives
50

—20

O |
e | 15
C)
—10
Acquires
111

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

Bl AUM
407 —O- IFRS profits

30

20

10

Transition from Back and front office Solutions approach Multi-asset portfolio
traditional active automation embedded strategies launched
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ILIM strategy

We serve our clients by providing tailored solutions and
empowering distribution

Ireland International

* Retall » Selected international markets

 Full service Group DC favoring 3" party distributors,

* Institutional markets in Ireland: closed books and large institutional
Direct and 3" party investors

- P

GREAT-WEST

LIFECOne

Leveraging ILIM’s institutional strength into the Irish retail market
Capturing the Defined Benefit unwind and the vertical integration of the Defined Contribution market
Developing higher value investment solutions and growing our quant and alternatives capabilities

Expanding our international business (U.S., Canada and Europe) with a primary focus on 3" party
distribution and affiliate relationships

Doubling AUM over the next five years
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GREAT-WEST

The ILIM business model supporting our strategy LIFECO-

@Uant:
ALCHITECTUTE
: : Appropriat
Understanding Operational Ppropriate
lient needs etamatt flexibilit Inyesimsnt
C SY‘ESIQ”]?JI]Q y So|uti0ns

iund
management
Consthuction:

« Understanding the customer’s challenges and needs
Building a
‘Customer
First’ « Manufacturing, sourcing and blending the assets and strategies
business
model

« Designing and modelling the optimal solution

« Enabling delivery and on-going management

» Ensuring continued customer satisfaction
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GREAT-WEST

Diverse distribution at the heart of ILIM’s success LIFECO

Diversification across channel, segment, product/service and geography

RETA] Institutional North America

Brokerage Irish Life Direct nvestment Group Direct Sub-advised nvestment
Only Only
PORTUS MAPS Model Irish Life 3'd party Portfolio
Platform flagship Portfolios EMPOWER distribution management for
solution for multi-asset Bespoke LDI full service DC through Lifeco institutional
largest advisors fund range and discreet and IGM investors
mandates affiliates
. —_—
e THE
' = e~ A Great-West Life Investors Mackenzie
MAPS' i EMPOWER ASSURANCE G_I.n.l COMPANY Group |NVESTMENTS
MULTI-ASSET PORTFOLIOS RETIREMENT™

Opportunity to further leverage ILIM’s strengths through global distribution network
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GREAT-WEST

Successes to date on ILIM’s strategic roadmap LIFECOx

Institutional International

* Irish Life EMPOWER: Strong « CANADA: Positive flows into ILIM
momentum; major wins include: guant solutions across affiliate
platforms

IR

 MAPS: Fastest growing Retail
Fund in Ireland with €1.5B AUM
within 3 years of launch

el

(U

L .
Aer Lin 95
Go gle pwc € sus « U.S.: $5B of EMPOWER assets

with ILIM and $0.5B of ILIM assets
with Putnam

« BANCASSURANCE: Relationships
with 4 of 5 major banks in Ireland

and €2.8B AUM * INVESTMENT ONLY: Growth

in ‘high value’ mandates

BoRD NA MONA &
PLC

« 3'd PARTY DISTRIBUTION:
Secured with all key consultancies

« PORTUS: Largest Adviser Platform
in Ireland

« EUROPE: Migration of Guardian
(Ark Life) €2.4B closed book

M Ark Life”

Assurance Company Limited

MERCER GLOBAL .,
RVESIMENTS © AON Hewitt  1NVESCO

Investor Day | June 2016




GREAT-WEST

LIFECOne
Key messages

U.K.

« Sustain leadership position in Group Risk and build on the small plan opportunity

« Capitalize on recovery in retail annuities; disciplined underwriting approach to bulk annuities

« Continue to grow Wealth Management with a focus on retirement income market that has been disrupted by regulatory
changes

Ireland
« Protect and extend market-leading domestic positions through focused investment in product, capabilities and brand

« Expand the international investment management business by leveraging broader global distribution reach

Germany

 Invest to capitalize on unit linked opportunity presented by decline in traditional high guarantee with-profit products

Reinsurance

« Continue to focus on sound diversification and on strict underwriting

Building out our businesses and pursuing targeted acquisitions
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GREAT-WEST

LIFECOne

Agenda
8:15 Welcome David McCarthy
8:20 Lifeco strategy and capabilities Paul Mahon
9:00 U.S. segment (with Q&A) Bob Reynolds, Ed Murphy
9:45 Break
10:00 Europe segment (with Q&A) Arshil Jamal, Bill Kyle, Patrick Burke
10:45 Canada segment (with Q&A) Dave Johnston
11:30 Lifeco financial overview Garry MacNicholas
12:00 Final Q&A All

Closing remarks Paul Mahon

12:30 Lunch with management

Investor Day | June 2016




GREAT-WEST

LIFECOme

Canada

Dave Johnston
President & COO | Canada

Investor Day 2016
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Key messages LIFECOwe

* Three strong, diverse business units with a history of holding #1 or #2 positions
In our markets

« Deep and broad customer and advisor relationships

 Strategies in place to grow organically; focused on protecting and extending
positions In our core business

« Developing new capabillities to support growth; building the foundation over the
last 12 months

« Goal to outpace market growth
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Canada overview

Scale
AUM

Net Earnings

$166B

$1.2B Advisors

Relationships
Customers

12M+
25K+

Wealth Management Individual Insurance Group Insurance

* Individual and Group retirement
and investment products

« #1 share in Individual segregated
fund sales and assets

« #2 share in Group assets and
#3 in cash flow

» Access via exclusive agents,
independent brokers, Managing
General Agents (MGASs) and
national accounts

Investor Day | June 2016

* Individual Insurance and Living
Benefits (critical illness and
disability insurance) products

» #1 share in annual premium
sales

» #2 share in Living Benefits
annual premium sales

» Access via exclusive agents,
independent brokers, MGAs and
national accounts

GREAT-WEST

LIFECOne

Group Life and Health and
Group Creditor products

#2 share in Group Insurance
premium revenue

#1 share in Group Creditor
products

Group branded Great-West Life;
distributed via exclusive agents,
independent brokers and group
benefit consultants

Creditor branded Canada Life;
distributed via retail banks




Canada’s diversified business model — significant
contributions across business units

GREAT-WEST

LIFECOne

Operating earnings — consistent annual growth

Operating Earnings (C$M)

$1,400 - $1.228
$1,148
$975 $986 sLo%8 ===

$1,000 - _ — -

$800 -

$1,200 -

m Corporate

Group Insurance
$600 -
Wealth Management

o $400 -
m Individual Insurance

$200 -

$- -
2010 2011 2012 2013 2014

ROE’ 22.7% 21.7% 22.71% 24.2% 22.1%

* ROE based on trailing 4 quarters as at Q4
Source: Lifeco Annual Reports; internal analysis
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$1,195
2.5%
8.7%
2.6%
2015
20.2%




GREAT-WEST

Protecting and extending core business; building a LIFECOxe
foundation for growth

Business “To improve the financial,
purpose physical & mental well-being of Canadians”

Target

segments

CrowWwih Transform and strengthen traditional Build digitally-enabled
'*'i:r'ri:@gy' advisor model multichannel experience
=) L el b= CPVE

L tact R . ;
prc-);g(,!: = Leverage Group strengths Differentiate
eXteno and member access through innovation
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Sustaining core strengths and investing in new LIFECOxe
capabilities to drive growth

Building on our core strengths Developing new capabilities

Deepen digital experience /
relationship with customers,
plan members and advisors

Digital

Breadth and Efficiency and
enablement

strength of continuous
advisor network Improvement

Data-based Know our customers to

Our people customer deliver highly relevant,
understanding | tailored solutions

Balance of Operational
risk and and service Cross— | Innovate b;sedr?n customer
growth foclls functiona understanding that cuts

innovation across lines of business
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Distribution reach is a strength of our Canadian TIFEC Ose
business

EXclusive Freedom 55 Financial and Wealth | Landon
: : ) == life
advisors & Estate Planning advisors ~—
Direct Great-West Life and Canada Life | great-westtife (€, Canadalife
brOkerS dlreCt bI’OkerS sssssssss G—= company
Investors Group Insurance-active Investors Great-WestLife (£ Canadalife
consultants Group Consultants | ™ G coven
MGA alighed Brokers associated with ,
brokers 35 MGAS @ CanadalLife

National Advisors associated with .
accounts 14 national accounts € Cenadalife

Support: 550 wholesalers and technical specialists across products and channels
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Continuous improvement and strong expense TIFEC One
management are core business practices

Localized strategy enabling lower cost, high quality operations

Expense
focus

Culture focused on expense management

Long-term programs to identify potential sources for unit cost reductions

Goal of $120M in annualized savings by 2017

Continuous Strategic sourcing and demand management
: * Process improvement initiatives

1m provement * Process re-engineering

Initiatives » Productivity enhancements

» Fixed cost leveraging

nvestor Day | June 2016




GREAT-WEST

Leveraging digital tools to engage and improve the LIFEC One
well-being of Canadians

Great-West Life Centre for Mental Health

DRUGHUB mobile medication reminder

Innovative, free mobile app for Canadians to

Targeted at improving workplace mental health; _
manage their personal health

available free to all Canadian employers

Francais (2 eee00 ROGERS 7 1:30 PM % 75% WM | 0000 ROGERS = 1:39 PM £ 73% )

" @ Workplace Strategles i
'o' OF el Heaiy a= Medication Edit O Great-West Life R

of the Great-West Life Centre for Mental Health in the Workplace ’
Welcome to our refreshed website! Find out more

Advil Cold/Sinus 200 mg

PSYCHOLOGICAL MANAGING JOB-SPECIFIC FREE TRAINING

HEALTH AND SAFETY WORKPLACE ISSUES STRATEGIES AND TOOLS Ibuprofen/30 mg pseudoephe"_
i e 4 / i
Me Me Me
- ~ i -l |
. : | . e & . 4 |
Improve psychological health and safety in your workplace. ALLTOOLSAND & Patient Me f Sivil Coiel ||l chitdren's " Epival ECT |
“ USE THEM TO HELP - ~ Tylenol 80 - 250 mg
Support employee success when mental health is a factor. MAKE A DIFFERENCE. = 2 tablets 'mg | mo Tablet Tablet
b f g Table e
r Dosage o irorse etao 1! uprofe...
Z times aailly |
. Mhes i Sy i s |
[&/| Take with Food Yes -
‘ Centre Overview
s» »& ‘ I 1 Doctor None
E S NA Great-West Life R
Centre for % Pharmacy None '
Organizational Framework Management Training Mental Health ‘: |
in the Workplace
. Consider organizational Help leaders learn how I egpm B ~ Lamictal Gravol
Health and Safety 55 roaches, strategies, @ Mental Health  to effectively recognize ~ 100 mg it |
policies, procedures, and and manage mental ' Tablet quuld 15
interactions that impact health related issues in Thiswebsltelsan Initiative of melGreat-West Life ~ e able mg/5¢c
the psychological health or the workplace. Centre for Mental Health in the Workplace |nStrUCtIOI"IS |
safety of employees. Get started About the Centre \ 4 i

Find out how Centre Initiatives -
—
A m m ake
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Digital investments in Group business improving LIFECOwe
customer service, process efficiency

Web Claims Mobile Claims Find a Provider

Submission Directory

Sign Out 000¢ 4:36 PM < 0000 ROGERS = 5:00 PM

Investment
In digital
Ocontfostuive GROUPNET SR GroupNet exper lences

May 27, 2018

Submission

Help with this page

Online Claim Submission Plan No: 502 I | f
- Plan Number: 502 7
il i Health, Drugs, Vision & Dental _ aC r O S S a‘ O
our businesses

Select Type of Claim About Online Claims Submission

_ . _ & v
i_'.i\t:x.lpx.mcture Athletic Therapy Chiropody Type OfClaIm CherpraCtOr g :
Chiropractor Dental Dental-Orthodontic Yoo g’ o. c h - I I
= ) : o PR as and wi
Physiotherapy Podialry Psychology Is a claim being made for Worker's lice Ave le @ @ -
Social Worker Speech Therapy Vision Compensation BenefitS? ° qeﬁ‘\‘ | ;9 /\- -
If the type of claim is not listed above, the claim cannot be submitted online. Please select Forms and Cards ’?Oﬁa % B C O n I n u e O
complete the paper claim form, attach the receipts and mail to Great-West Life. If you require additional assistance, o o g
please call 1-883-495-5525, Yes NO 1 B d | - >, . -
Is a claim being made for Worker's Compensation Benefits? 4 foadway o & d r I V e b e n ef I tS
Yes “'No ° & .Go\ﬂe( St
Has the claim been submitted to or paid in part by another group plan? . . s .. E i S
ves Ol Has the claim been submitted to or paid in %
O
Was the service provided outside of Canada? part by another group plan? a %,},
Yes Mo Dr. Stanley Smith @ "‘»po
Is this claim for medical equipment and/or supplies? Yes NO 123 Stafford St.
Yes No o \#\ m
29 Do
Was the service provided outside of X T i)
5 & % 42 o
Canada o : g
= (
e}
Yes e “ e
Baal o o
CANCEL Sme'lSZ'fOT“ Step NEXT REFINE SEARCH AREA
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GREAT-WEST

Opportunities: digital and analytics to protect affluent T IFEC Onc
Individual Insurance segments, extend into mid-market

» Leverage large customer base 2015 Individual Insurance
ital 1 th h market share by face amount
Dlgltg Cross-se through group oo 46.8%
relationships
: " 40% -
» Direct-to-consumer opportunities
30% -

- Leverage data and analytics to 20% 1
capture greater share of profitable 10% -
segments
0% -
« Focus on less penetrated <250K 250-499 500-999 1000+

mid-market segment Face amount ($000)
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Opportunities: leverage existing Wealth Management

Initiatives and capabilities

 Drive high retention asset growth through our
NextStep retirement rollover solution

NextStep Impact
Asset Retention

45%

2015 Asset
Retention
Rate

2015

Note: Exclusive Channel = WEPG (Wealth & Estate Planning Group) and Freedom 55 Financial
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GREAT-WEST

LIFECOne

Continue to invest in exclusive London Life
channel to drive rapid growth in individual wealth
business

Annual sales — Individual Wealth CAGR

(issue premium - $M) (12-15)
$10,000 8.8%
-7.6%

$6,000 - Exclusive
’ Channels 11.4%
$4,000 -
S
B

$2,000 - ciolel ey 9.0%

0
o — EEm 7

2012 2015




Opportunities: build innovative, new retirement

solutions to extend the business

» As Baby Boomers transition from
accumulation to payout, they will
generally consolidate assets with a
single provider

» HelloLife retirement income solution
leverages existing insurance and
investment products, digital tools and
advisor support to meet unique retiree
segment needs

Investor Day | June 2016

Meget'mg' ot
commitments
to you — now

and in\the
futu&;

(® Howitworks Follow HelloLife
@ Hellolife stories

(@ Howtogetit

® Privacy policy

@® Legal

@ Accessibility

© FAQ

HelloLife is brought to you by

London
Gmm-gvfnr Life Life ‘ Canada Life

We take pride in our history of serving the financial needs of
Canadians. With long-standing financial strength and stability
we look to our insurance roots to effectively manage risk to
meet our commitments to you — now and in the future.

GREAT-WEST

LIFECOne

Hello@ "

Advisor log in | Frangais

ﬁ Create your profile Do you have enough?

Your information Income and assels Retirement income goals

Enter your basic information

About you Add partner’s Information
First name:
Last name:
al pre—retirement | $0.00
ome (before tax).
Date of birth: Montn Y
Sex Mal Femal
R ome | 1 2016 Ag
tarts.
What province do yol i
Determine your investment style (risk profile) o Inflation rate
2.00% — e

spending in retirement
!_ Load profile

Next step: Income and assets >
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Opportunities: maintain share of higher margin Group TIFEC One
Insurance segments; grow large case for member access

Market share by case size

: : : : 0% - 27.1% 27.9%
« Sustain premium service delivery to 0% i
protect high relative market share 20% - 17.7%
(RMS) in higher margin segments 10% -
0% -
_ _ <50 50-1000 1000+
* Target higher growth in large case RMS  2.0x 1 8x 0.7x
market to capture share and increase
plan member pool Share of large case sales Online plan members
(1000+) GroupNet enroliment (000s)

35% -
+ Building digital direct relationships 30% 1

with plan members 2% -
20% -

15%
10%
5% A
0% -

2015
2014
2013
2012
2011
2010

11.2%
CAGR

2014 2015 2016p 0 500 1,000 1,500
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Our core strengths will drive faster-than-market growth TIFEC Obe
and sustained ROE

Average projected annual rate of market growth
(10-year view)

8%

Market expected to
grow 5% to 6%
Weighted Average* annually

6%

4% Lifeco Canadato

grow above market

2%

0% I I I
Individual Insurance Group Insurance  Wealth (Individual) Wealth (Group)
premiums premiums assets assets

*Weighted based on 2015 Lifeco Canada earnings mix
Source: 3 party analysis; internal assessment; 1BIS World Industry report - Life Insurance & Annuities in Canada Nov. 2014
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GREAT-WEST

Key messages LIFECOwe

* Three strong, diverse business units with a history of holding #1 or #2 positions
In our markets

« Deep and broad customer and advisor relationships

 Strategies in place to grow organically; focused on protecting and extending
positions In our core business

« Developing new capabillities to support growth; building the foundation over the
last 12 months

« Goal to outpace market growth

nvestor Day | June 2016




GREAT-WEST

LIFECOne

Agenda
8:15 Welcome David McCarthy
8:20 Lifeco strategy and capabilities Paul Mahon
9:00 U.S. segment (with Q&A) Bob Reynolds, Ed Murphy
9:45 Break
10:00 Europe segment (with Q&A) Arshil Jamal, Bill Kyle, Patrick Burke
10:45 Canada segment (with Q&A) Dave Johnston
11:30 Lifeco financial overview Garry MacNicholas
12:00 Final Q&A All

Closing remarks Paul Mahon

12:30 Lunch with management
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GREAT-WEST

LIFECOme

Lifeco financial review

Garry MacNicholas
EVP & CFO | Great-West Lifeco

Investor Day 2016



GREAT-WEST

Key messages LIFECOwe

Strong and stable capital position

Long-term consistent growth and returns

Earnings diversity

Opportunities for growth

Capital deployment flexibility

Returning value to shareholders

nvestor Day | June 2016




Key company metrics?
(C$B)

2015 Operating Earnings
2015 Sales

Assets Under Management
Assets Under Administration
Book Value $20

Market Capitalization $34

1. As of Dec. 31, 2015
2. Financial strength ratings for The Great-West Life Assurance Company

Investor Day | June 2016

Holding Company Cash
Financial Leverage

Financial Strength Ratings?
S&P
Moody’s

Regulatory Capital Ratios

MCCSR
RBC

GREAT-WEST

LIFECOne




GREAT-WEST

Efficient capital structure LIFECOne

Great-West Lifeco Inc.

The Great-West Life Great-West Life &
Assurance Company. Annuity Insurance
(MCCSR) Company (RBC)

Putnam Investments
LLC

Europe

ezl (Solvency 1)

Reinsurance

Capital raised primarily at Great-West Lifeco and invested in subsidiaries
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Stable trends

MCCSR Ratio

238%
223% 224%
2049%  207%
2011 2012 2013 2014 2015
Operating Earnings
(Cs™m)
$2,762
$2,546
$1,808 $L,946 2052
2011 2012 2013 2014 2015
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GREAT-WEST

LIFECOne

Return on Equity

(Trailing 4 quarters)

16.6% 16.5%

15.7%
0
15.2% 14.7%

2011 2012 2013 2014 2015

Book Value per Share

$20.07

$12.61 $12.64

2011 2012 2013 2014 2015




GREAT-WEST

Consistent growth over the years LIFECOne

mm Dividends per share

2.77

Earnings per share (operating) 255

2.41
2.30

2.02 210 200 20
| 83 1.92
- 1.72

5 2.11

1.50 /

1.27
1.11

0.86 12001230 1.2301.2301.2301.231.23 130

0.72 1.06

0.49 0.59 0.81 0.93

0.35 041 0.69
oo 0.56

1.38

0 0150 0.19f0-22[§0.27 §0-3

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016*

Note: Earnings per share and dividends per share are in C$ and adjusted for historical stock splits
* 2016 QL1 dividend annualized
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Consistent positive experience gains contribute to earnings

(C$M)

3.268 3,347

Experience Gains
(Losses),
Management
Actions and
Changes in
Assumptions as a
% of Net Income
Before Tax

24% 0
25% N 20% M 19% MM 130, Bl 20% 110 I 20% | 21% e2%0
(0]

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

Note: Experience gains (losses), management actions, and changes in assumptions exclude Putnam for 2008-2012; include Putnam for 2013-2015
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GREAT-WEST

Broad product offering and earnings stream diversity RGO
EULORESAREINSUTANCE U.S.
429 15%
U.K. Ireland Germany
Life & Annuity O @ @ ®
Health Insurance @ @ o @
Wealth Management @ @ @ ®
Retirement Savings O O O
Asset Management ® ® o o
Administration & ® s Ps

Recordkeeping Services

Note: Percentage of earnings is based on 2015 operating earnings excluding corporate
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GREAT-WEST

Opportunities for growth LIFECOue

Potential for .

acquisitions _ o _ o _
inthe U.S. » Actively participate in consolidation of retirement market

Grow scale in asset management to leverage investments

Broaden - Assess opportunities for broader participation in the U.K. market
European

product offering  Leverage current evolution in retirement income Space

Target new « Technology and analytics to better meet customer needs
market segments

in Canada » Digital investments to enable advisors and reach under-served markets

Further leverage
current Lifeco « Asset management (e.g., ILIM wins mandate through GWF)

capabilities « Retirement income (e.g., Empower in Ireland)
across markets
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GREAT-WEST

Capital deployment priorities LIFECOme

Continued strong earnings and capital generation provide significant flexibility

Maintain strong and stable capital structure

Reinvest in Lifeco growth strategy
* Organic growth

« Strategic acquisitions

Returning value to shareholders
* Progressive dividend growth

» Opportunistic share repurchases
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GREAT-WEST

Returning value to shareholders? LIFECOwe

1995 2015 CAGR

Earnings per share $0.35 $2.77 11%
Dividends per share $0.12 $1.30 13%
Share price $3.59 $34.53 12%

$100 Invested? $100 $1,906 16%

Consistent shareholder returns over many years

1. Data adjusted for historical share splits
2. Return calculation includes reinvested cash dividends for the period Dec. 31, 1995 - Dec. 31, 2015
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LIFECOmxe
GREAT-WEST

LIFECOnc

Investor Day 2016

Burlding on"ourSTRENGTHS.

Investing In our FUTURE.
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GREAT-WEST

LIFECOne

Agenda
8:15 Welcome David McCarthy
8:20 Lifeco strategy and capabilities Paul Mahon
9:00 U.S. segment (with Q&A) Bob Reynolds, Ed Murphy
9:45 Break
10:00 Europe segment (with Q&A) Arshil Jamal, Bill Kyle, Patrick Burke
10:45 Canada segment (with Q&A) Dave Johnston
11:30 Lifeco financial overview Garry MacNicholas
12:00 Final Q&A All

Closing remarks Paul Mahon

12:30 Lunch with management
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Well positioned for future growth

Strong

performance

VWEII=
POSIHENEC
gejreielie)
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Stability of businesses
Conservative approach

Sustained earnings growth

Market leadership
Multi-diversification

Significant growth opportunities

Deep
management
team

Financial
strength

GREAT-WEST

LIFECOne

In-depth experience and
industry knowledge

M&A skill set

Strong capital position

Strong MCCSR

Low leverage




GREAT-WEST

LIFECOnc

Investor Day 2016

Burlding on"ourSTRENGTHS.

Investing In our FUTURE.
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st Lif 125 = [jfe @ Canada Life ﬂ Irish Life J GREAT-WEST @ Putnam EMPOWER
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GREAT-WEST

LIFECO®e

APPENDIX




GREAT-WEST

Glossary LIFECOne

APE: Annual premium equivalent

AUA: Assets under administration

AUM: Assets under management

BOLI: Bank owned life insurance

CAGR: Compound Annual Growth Rate
COLLI: Corporate owned life insurance

DB: Defined benefit

DC. Defined contribution

DCIO: Defined contribution investment only
GMWB: Guarantee minimum withdrawal benefit
IFA: Independent Financial Advisor

IRA: Individual retirement account

LDI: Liability driven investing

MCCSR: Minimum continuing capital and surplus requirements
MGAS: Managing General Agents

RBC: Risk-based capital
RIA: Registered investment advisor
TSR: Total Shareholder Return

Unit linked: European version of Canadian segregated fund products or U.S. variable products
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David McCarthy

Executive Vice-President | Deputy Chief Financial Officer

Investor Day | June 2016

David McCarthy was appointed Executive Vice-President and
Deputy Chief Financial Officer of Great-West Lifeco in 2015. He is
primarily responsible for Corporate Development and Capital
Markets. He has 30 years’ experience working in the financial and
accounting sectors, including over 20 years in senior-level
positions with Irish Life where he served on the Board of Directors.

David earned a Bachelor of Business Studies degree from Trinity
College in Dublin. He is a Fellow of the Institute of Chartered
Accountants (Ireland), the Institute of Bankers (lreland) and the
Royal Society for the Arts (U.K.). He serves on the Board of
Directors of Allianz Ireland plc and is Chairman of Energy Action
(Ireland) Ltd., a non-profit organization.



Paul A. Mahon

President and Chief Executive Officer | Great-West Lifeco Inc.

Investor Day | June 2016

Paul Mahon was appointed President and Chief Executive Officer of
Great-West Lifeco, Great-West Life, London Life and Canada Life in May
2013. His responsibilities include overseeing the strategic and
operational performance of the companies. Paul has been associated
with Great-West for 30 years and has held a number of roles with
increasing responsibility, with a primary focus on distribution and strategy
for the companies in Canada and abroad.

Paul earned a Bachelor of Commerce (Honours) degree from the
University of Manitoba. He is a member of the Canadian Council of Chief
Executives and serves on the Board of Directors of the Canadian Life
and Health Insurance Association (CLHIA) and the United Way Resource
Development Standing Committee.



Robert L. Reynolds

President and Chief Executive Officer | Great-West Lifeco U.S. Inc.

Robert Reynolds was appointed President and Chief Executive Officer
of Great-West Lifeco U.S. Inc. in 2014, charged with overseeing Great-
West’s business in the United States. Also in 2014, Bob was named
President and Chief Executive Officer of Great-West Financial -- in
addition to holding those positions at Putnam Investments since 2008.
He has over 30 years of experience at U.S.-based investment
management firms.

Bob holds a Bachelor of Science degree in Business Administration and
an Honorary Doctorate from West Virginia University. He serves on the
boards of a number of industry and non-profit organizations, including
Dana-Farber Cancer Institute. Bob is also a recipient of the Boston
College President’s Medal of Excellence and the Manhattan College De
La Salle Medal.
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Edmund F. Murphy Il

President | Empower Retirement

Ed Murphy was appointed President of Empower Retirement in 2014.
His responsibilities include directing all defined contribution, defined
benefit, institutional and IRA markets and overseeing sales, marketing
and global operations. He has 30 years’ experience in the retirement
and asset management industries, including 5 years as head of
Defined Contribution for Putnam Investments.

Ed holds a bachelor’s degree from Boston College and is a graduate
of the General Manager Program at Harvard Business School. He
serves on the boards of several industry and non-profit organizations,
including the Employee Benefit Research Institute, Boston College
Wall Street Council, Jobs for the Future and the New England
Council.
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Arshil Jamal

President and Chief Operating Officer | Europe
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Arshil Jamal was appointed President and Chief Operating Officer,
Europe, for Great-West Lifeco, Great-West Life, London Life and Canada
Life in 2011. He leads the Company’s European and Reinsurance
operations, which include businesses in the U.K., Ireland and Germany.
He has 18 years’ experience with Great-West Lifeco and its subsidiaries
and has held a number of senior-level positions.

Arshil earned a Bachelor of Science degree from the University of
Toronto, and a Masters degree in Business Administration from The
Richard Ivey School of Business at the University of Western Ontario. He
is a Fellow of the Society of Actuaries (FSA), a Fellow of the Canadian
Institute of Actuaries (FCIA) and a Member of the American Academy of
Actuaries (MAAA).



Bill Kyle

President and Chief Executive Officer | Irish Life Group Limited

Bill Kyle was appointed President and Chief Executive Officer of
Irish Life Group in July 2013. Bill oversaw the integration of the
former Canada Life business with Irish Life and introduced
innovative products to the Irish market. He has been associated
with Great-West Life and its subsidiaries for 37 years. Before being
appointed CEO of Irish Life, he held leadership roles with Great-
West Life in Canada, including Executive Vice-President, Wealth
Management.

Bill earned a Bachelor of Science degree (Honours) from the
University of Waterloo. He has worked extensively with Canadian
regulators and helped draft the guidelines that govern the capital
accumulation business in Canada.
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Patrick Burke

Managing Director | Irish Life Investment Managers
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Patrick Burke was appointed Managing Director of Irish Life
Investment Managers (ILIM) in October 2013. His responsibilities
include providing solutions that deliver best-in-class investment
outcomes for ILIM’s clients. He has 20 years’ experience in the
pension and investment industries, including 10 years with ILIM
in leadership roles.

Patrick earned a Primary Degree in Commerce from University
College Dublin. He is a solicitor and an Associate of the Irish
Taxation Institute and of the Irish Institute of Pension
Managers.



J. Dave Johnston

President and Chief Operating Officer | Canada
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Dave Johnston was appointed President and Chief Operating
Officer, Canada, for Great-West Lifeco, Great-West Life,
London Life and Canada Life in May 2013 and is responsible
for leading the company’s Canadian operations. In his 38
years with the company, Dave has held a number of senior
positions, including overseeing the Canadian Group
operation as Executive Vice-President, Group.

Dave has served on various industry committees and
associations. He is currently a member of the Canadian Life
& Health Insurance Association’s (CLHIA) Standing
Committee on Standards and Marketplace Relations and the
Board of Governors of Excellence Canada.



Garry MacNicholas

Executive Vice-President and Chief Financial Officer | Great-West Lifeco Inc.

Garry MacNicholas was appointed Executive Vice-President and
Chief Financial Officer of Great-West Lifeco, Great-West Life,
London Life and Canada Life in 2015. He is responsible for the
company’s financial functions. He has 34 years’ experience with
Great-West Lifeco and its subsidiary, Canada Life, in Canada
and the United Kingdom, including positions with increasing
responsibility such as Chief Actuary and Executive Vice-
President, Actuarial and Risk.

Garry earned a Bachelor of Mathematics degree from the
University of Waterloo. He is a Fellow of the Society of Actuaries
and Canadian Institute of Actuaries.
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